Auchan Retail
Who are we?

Auchan Retail in figures

11

th

food retailer
in the world*

* Source: Deloitte
** Source: Fortune
2018.12.31 Figures
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35

th

employer
in the world**

354,851

4,084

employees***

stores under the banner

2018 financials

€50.3 bn

€1.5bn

in consolidated revenue

in EBITDA

0.2%
26.8%

Africa

Asia

35.2%
France

18.8%
Central and
Eastern Europe
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19%
Western Europe
excluding France

An unlisted
company
part-owned by
its employees
(7% of the share capital)

2.6 bn

customers
(number of check-out
transactions)

Auchan Retail across the globe
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4,084

65%

countries
across 3 continents

stores
under the banner**

of revenue derived
from international business

Central and
Eastern Europe
520

France
644

6%
5.6%

Russia, Ukraine, Poland, Romania,
Hungary, Tadjikistan

Superstores

Other*

39%
Ultra-convenie
nce stores

24%
Hypermarkets

Western Europe
2 049
Spain, Portugal, Italy,
Luxembourg

Africa
30

Asia
841

Senegal, Mauritania, Tunisia*

China, Taiwan, Vietnam

26%
Supermarkets

* equity partnership in Magasin Général (81 outlets)
** Stores under the banner at 31/12/2018
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* drive outlets and market-specific formats

We are a next-generation retailer

In keeping with our Vision 2025 plan, we co-design
and co-facilitate a new generation of retailing in order to
change the lives of the 8 billion people who live on this planet!

We campaign for good, healthy, local
by offering foods that people can trust
at an affordable price
We strive to reinvent the customer experience
day after day by developing shopping solutions
within our living zones
Passionate about what we do, we are people-focused
and strive every day to embody our values: openness, trust
and excellence
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We strive to reinvent the customer experience
within living zones for inhabitants
A next-generation retailer provides customers with a new
customised shopping experience to meet
their every need, at any time of their lives.

Ultra-convenience
stores

Hypermarkets
4,000 to 30,000 sq. m.

200 to 500 sq. m.

A phygital retailer
The best formats
combined with
the power of digital technology
(Click & Collect, O2O, etc.)
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Superstores

Supermarkets

1,500 to 5,000 sq. m.

500 to 1,500 sq. m.

We are campaigners for good, healthy and local
by offering foods that people can trust
Our entire ecosystem is centred around a vast movement in
which we rethink every aspect of our business, to change lives.

Customers

Employees

We are reworking our entire
offering and sharing with them the key
to a more healthy lifestyle

We want to become a reference
in well-being in the workplace

Society

Planet

Our foundations work
on initiatives in healthcare
and healthy eating among younger
populations
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We want to become one of the top 3
food retailers most committed to
respecting the planet

We are people-focused and strive every day to embody
our values: openness, trust and excellence
Excellence
Working to the highest standards and cultivating a similar thinking in
others. Being passionate about
our products, services and relationships. Excellence
guides us: we do no simply strive to do better, we want to give
each and everyone the best there is.

Openness
Openness is a state of mind that makes all the difference and
makes change possible. Curiosity, enthusiasm,
an ability to challenge oneself to invent
retailing of the future, that will change the lives
of the 8 billion inhabitants of this planet.

Confidence
This is key to a working relationship that is effective,
considerate and full of meaning, for all.
In a constantly changing world,
confidence drives us to forge
deep and lasting relationships, every day.
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