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Preambule

The purpose of our Auchan Retail Fight Against Plastic
Pollution Policy is to establish a common basis for
our group’s campaign to reduce plastic pollution
throughout the various countries where we operate.
In it, we define our main orientations and collective
actions. Individual countries may also locally implement a more demanding policy and relevant local
initiatives. This policy cannot supersede any other
of the group’s commitments, including those set
out in other company policies, our Code of Ethics or
any other official document. It can be reviewed and
updated annually to assess results and raise the bar
for the level of expectations.

I.

Context

Plastic combines several advantages - it is cheap,
light and tough. It is also easy to produce and to
clean and is suitable for a wide range of uses. It can
be found everywhere in our daily lives, providing us
with comfort, safety and hygiene. It improves food
safety, prolongs food shelf life and even reduces the
carbon impact of transport (by reducing the weight of
the products transported). However, the linear “take make - dispose” model is still too widespread, and has

devastating effects on the environment. Plastics today
are mainly made from petroleum, a finite resource
that requires increasingly polluting extraction processes to meet demand. And the quantity produced is
skyrocketing - since 1964 global production of plastic
has been multiplied by twenty, totalling some 311 million tonnes in 2014. This figure is expected to double
over the next 20 years and almost quadruple by 2050.
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Not only is production increasing, but waste treatment is woefully inadequate. Worldwide, 72% of plastic packaging is never recovered and ends up in nature (in landfills, illegal dumps or discharged directly into the oceans). Of
the 28% recovered, half is incinerated to create energy. And finally, of the 14% collected for recycling, 4% is lost in
the process and another 8% is recycled into less valuable materials, so in fact only 2% of all plastics produced are
recycled for a use similar to their initial one.

Plastic use by industry sector
WORLDWIDE, IN MILLIONS OF TONNES, 2017

Industrial
equipment

Electric/
electronic
devices

Transport

Consumer
goods

Textiles

Construction
and public
works

Packaging

Others

3
II.

19

29

45

62

71

« LES ECHOS » / Source : ATLAS DU PLASTIQUE 2020 / GEYER

158

51

Commitment and objectives

In view of these figures, Auchan Retail, as a major retailer with a direct influence on household consumption, has pledged to fight against plastic pollution. This
commitment is an integral part of the Auchan 2022
project, which defines the fight against plastic pollution as one of the company’s main priorities, together
with promoting good nutrition and mitigating our carbon footprint. Focussing our efforts on an international
level to wage war on plastic pollution is integral to
achieving our two packaging-related goals:
•● Ensure that 100% of our private label
packaging is reusable, recyclable or
compostable
•● Eliminate plastics as far as possible
from our Fresh Food counters and selfservice Fruit and Vegetable departments

The issue is a complex one and alternative solutions
will be adopted only if they prove to be of benefit to
the environment over their entire life cycle. On certain specific issues, the company may be faced with
choices which, due to the importance of their impact,
may require guidance. Auchan Retail will therefore
call upon outside experts to validate its decisions,
whenever it is needeed.
Since these necessary changes cannot be achieved
single-handedly, Auchan Retail has made commitments alongside other players in our economic sector.
Consequently, in line with the Ellen MacArthur Foundation’s goals, Auchan Retail has signed the “European Plastics Pact” which aims to encourage a more
virtuous model for the circular economy of plastic
and promotes the reduction, reuse and recycling of
plastics.
Our approach is therefore based on two pillars: firstly,
to reduce the sources of plastic pollution within our
sphere of influence; and secondly to raise awareness
and bring on board our stakeholders, suppliers, employees and customers.
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III.

Action plan to reduce the sources of plastic pollution

In order to transform its CSR commitments into concrete,
effective actions, Auchan Retail has implemented
a company-wide system of CSR governance on both
international and national levels. The details of this
organization are set out in the Auchan Retail CSR policy.

Our declaration of extra-financial performance is set to
include our progress on plastics from 2020 onwards.
Precise monitoring indicators will therefore be trialled
from the end of 2020.
Furthermore, as our commitment on plastics is a CSR
priority, it is one of the key indicators in national and
group performance tables.

Our commitment to the fight against plastic pollution
uses the same system of governance, with regular
reporting to the international CSR committee and the
contribution of various international and inter-professional working groups.

1.

This organization allows us to monitor the following key
essential actions in our fight against plastic pollution.

Global approach

Our first action is obviously to monitor changes to
applicable regulations in the countries where we
operate and comply with these changes.

We must then prioritize our actions to achieve maximum positive impact. Auchan Retail has therefore
identified 5 major potential sources of plastic pollution
on which the company has decided to take action:

The Auchan Retail Plastics Panorama
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Progress in these key areas will enable appropriate actions to be determined and implemented, with priority being
given to measures according to their degree of impact. Establishing an international policy is complicated by the
considerable disparity in local regulations, recycling channels and consumer expectations. Our objective here is to
broadly determine our orientation and, where relevant, the minimum level of expectations in respective countries,
with each country being free to set more ambitious goals.

—

Our transversal commitments for these five key areas are:

• Set up a collaborative approach with
national bodies in charge of managing
the treatment of household waste
• Achieve a significant reduction in the
tonnage of single-use plastic in each of
the 5 key areas
• Limit the use of conventional virgin plastic (made from petroleum)
• Ban the use of oxo-degradable plastics

2.

• Prioritize alternatives that have an
equivalent or superior performance to
conventional materials in sorting and
recycling circuits (prioritize recyclable
over compostable)
• When we use bio-based plastics, opt as
far as possible for agricultural residues
that do not compete with human food
crops
• Only use compostable solutions when
they are home compostable (or recyclable)

Plastic products, especially single-use plastic products

To help consumers achieve a more sustainable
lifestyle, Auchan is changing its product lines to
curb the use of single-use plastic products. Our
commitments are:
• Stopping the sale of single-use plastic
tableware from 2020 in the European
Union and Senegal, by 2022 in Taiwan,
and by 2025 in Russia and Ukraine[1]
• Stopping providing single-use plastic
cutlery from 2021 for all our take-out
meals (2025 for Russia)
• Developing our range of reusable
alternatives to single-use products

Russia has been providing its customers with
reusable or plastic-free alternatives since 2020.
In Ukraine, customers have been offered alternative
solutions since 2018 (plates, tableware) in an effort
to increase the market share of these alternatives
[1].

(reduction in the number of plastic products stocked,
increase in space devoted to alternatives, and in particular to Actuel, our own-brand international range).
In compliance with new regulations, Spain reduced
its supply of plastic cups by 50% in 2020.
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3.

Product packaging, in particular own-brand products

As part of a sustainable approach to primary
packaging, with regard to our own-brand products.
Our commitments are:
• Eliminating from our packaging the main
plastics that disrupt waste management
(PVC, EPS and Carbon Black) by 2025
(2030 in Russia and Ukraine)[2]
• Developing loose sales of products in all
food and non-food categories whenever
local regulations permit and standards of
hygiene can be respected
• Working to make 100% of our packaging
reusable, recyclable or compostable, in
that order of priority

• Incorporating an average of 30% recycled
plastic into our packaging by 2025[3],[4]
• Eco-designing our packaging to use
a minimum amount of material while
guaranteeing the protection, conservation
and marketing capacity of the product
• Setting up international synergies to
share good practices
• Including new packaging requirements in
our calls for tenders and specifications
• Documenting the reductions and
optimizations achieved

In addition to our own brands, our goal is that all Auchan Retail products should be sold in reusable, recyclable
or compostable packaging by 2030[5].

4.

Transport and storage packaging

Regarding our transport or storage packaging, we
have made the following commitments:
• Maximize the use of recyclable pallet
films and ensure they are recycled, in
either the store or warehouse
• Encourage our suppliers to stop using
coloured or printed covers and films to
facilitate recycling
• Encourage our suppliers stop using
plastic or hardboard (Masonite) pallet
interlayers
• Develop reusable solutions to limit the
use of single-use plastic for transport
and storage

[2].

France is aiming to ban PVC as of 2022.

The current situation of industry in Russia and
Ukraine does not allow for a quantified commitment to be made on this criterion at this point in
time. Our teams are working to find local solutions
to achieve this goal in collaboration with our suppliers.
[3].

[4].
As it is too soon for us to have sufficient information on the safety of recycled plastics, our ambition
to integrate recycled material is subject to change,
in particular for packaging in direct contact with
foodstuffs.

Russia, Ukraine and Senegal will specify the date of
application for their respective areas at a later date.
[5].
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5.

Packaging used or distributed in-store

Many of our products are prepared on site or sold
by weight, and are therefore packaged in-store.
With respect to packaging at our specialist food
counters, bags for loose products and any other
packaging for fresh food, we undertake to:
• Eliminate plastic packaging from Fresh
Food counters and self-service Fruit and
Vegetable departments

As previously mentioned, this is a complex issue
and alternative solutions will be adopted only if they
prove to be of benefit to the environment over their
entire life cycle, do not create additional food waste
and are economically viable for both producers and
customers.
• When elimination is not possible,
the solution implemented must be in
line with our private label packaging
commitments
• Offer reusable alternatives for packaging
fruit and vegetables

6.

Check-out packaging

Finally, since we offer our customers a range of packaging solutions for their purchases, we are working on providing:
• 100% reusable, recyclable and / or compostable check-out packaging
The same applies to our e-commerce and drive packaging.

IV.

Get stakeholders on board

Since our scope for action is not limited to the sources of waste, and because the issue of plastic pollution needs
to be addressed globally, we are seeking to encourage our stakeholders to join forces with us in this fight.
More specifically, we are seeking to engage with:
• Our suppliers, by co-constructing
solutions that rise to the challenge
of fighting against plastic waste, by
facilitating the implementation of
innovative projects, and by ensuring
suppliers have visibility on our
requirements

Finally, we are working alongside a range of interprofessional organizations, NGOs and institutions
in order to coordinate our efforts with other players
in our economic sector.

• Our employees, who are the best
ambassadors for our values, by
empowering them, enabling them to get
involved in the issue, and showcasing
their contributions
• Our customers, who are an essential link
in the chain in the fight against plastic
waste, by raising awareness on plastic
pollution issues, and by informing them
on how they can actively participate in a
more circular economy for plastic
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V.

Testimonials

Testimonial by Yolanda Fernandez Jimenez,
Director, CSR and Public Relations, Auchan Retail, Spain

“In Spain, the responsible use of plastic and finding solutions for issues throughout its life
cycle is a commitment that engages and motivates all of our employees. We are open to
innovative ideas that advance the cause of sustainable commerce, for example shopping
trolleys made from recycled plastic from fishing nets or reusable bags containing 80%
recycled plastic and incorporating our own plastic waste.
We have also stopped selling almost all single-use plastic products, we have eliminated
expanded polystyrene from packaged fruit and vegetables, and we are encouraging
loose sales. We make it easier for customers to use their own packaging and continue to
develop alternatives to plastic packaging that combine safety standards for packaged
products with a reduced environmental impact.”

Message from Céline Coulibre-Duménil,
Director, CSR, Auchan Retail

“Successfully waging war on plastic pollution requires all retail players, both food and
non-food, to take a fresh approach to offers aimed at local people, and help them to
adopt new consumption habits.
At Auchan Retail, we are working on this issue across our entire value chain, on an
international level and by mobilizing our in-store, product, purchasing, logistics and CSR
teams - There’s no doubt we will get results!”
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